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FirstHive CDP Powers Anonymous Visitor Conversion and 
Sales Growth for a Top Women’s Apparel Brand
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A leading national women’s apparel company, managing a portfolio of three segment-defining brands, 
primarily serves urban, digitally savvy women who seek stylish apparel for work, casual, and special 
occasions.

Result Metrics

What Success Looks

Like with FirstHive
It’s not just automation - it’s intelligent

engagement at scale

20X
ROI on digital  
campaigns

Lift  in anonymous 
visitor conversion

Drop in cart 
abandonment

3X 40%

“FirstHive helped us drive an ROI of 20X from the campaign, significantly exceeding expectations. This 
improved visibility and created a meaningful digital revenue stream during the pandemic.” 

 — VP, Digital Strategy, Leading Apparel Brand 

Solution Provided by FirstHive

FirstHive implemented its advanced, AI-powered Customer 
Data Platform (CDP) to unify visitor data and create unique 
360-degree customer personas, including for anonymous 
visitors, delivering personalized experiences that drive 
conversions and reduce cart abandonment.

Omnichannel Orchestration

The platform enabled sophisticated engagement workflows that 
optimized customer experience and campaign performance�

� Intelligent omnichannel engagement improving brand visibility and 
customer experienc�

� Personalized communication workflows engaging customers at 
optimal moment�

� Optimized attribution windows from market standard 14 days down 
to 7 days for better campaign measuremen�

� Seamless experience delivery across all channels, especially during 
pandemic disruptions

AI-Powered Predictive Engagement

FirstHive's intelligent engine delivered personalized experiences and 
predictive insights to maximize revenue opportunities�

� AI-driven predictive models including Basket Analysis, Product 
Recommendations, and Customer Lifetime Value (CLTV�

� Personalized content delivery to reduce cart drop-offs and increase 
conversion�

� Real-time tracking and remediation of cart abandonmen�
� Enhanced cross-sell and upsell strategies through intelligent 

recommendations

Despite running digital campaigns for some time, the brand 
faced several challenges that hindered growth�

� Inability to convert anonymous website visitors into 
identifiable customer�

� Lack of personalized, customized communication to 
shopper�

� Difficulty in tapping lucrative upsell and cross-sell 
opportunitie�

� Limited brand visibility and recall, impacting overall sale�
� High cart abandonment rates and extended customer 

buying cycles

Business Challenges

The platform created comprehensive customer profiles by unifying data 
across all digital touchpoints and enabling immediate visitor identification�

� Real-time identification and engagement of anonymous visitors via the 
most effective channel�

� Unified customer view consolidating data from website, mobile app, email, 
and other digital touchpoint�

� Unification algorithms merging anonymous and known visitor data into 
single profile�

� 360-degree customer personas enabling personalized engagement 
strategies

Real-Time Customer Intelligence

Deployment of FirstHive’s CDP and AI capabilities led to 
significant improvements�

� 20X ROI on digital campaigns, vastly surpassing previous 
benchmark�

� Increased conversion of previously anonymous visitors into 
known, engaged customer�

� Reduced cart abandonment through personalized 
retargeting, shortening buying cycle�

� Enhanced brand recall and visibility through an intelligent 
omnichannel engagement approac�

� Improved cross-sell and upsell revenue streams leveraging 
unified customer insight�

� Unlocked new marketing opportunities by optimizing 
attribution windows

Business Impact 

By leveraging FirstHive’s AI-powered Customer Data 

Platform, the apparel brand transformed anonymous 

digital visitors into identifiable, engaged customers. This 

empowered them to deliver personalized experiences, 

optimize marketing spend, and drive substantial revenue 

growth through effective upselling and cross-selling 

strategies.

FirstHive is a Customer Data Platform that unifies, enriches, and activates customer 
data across  all touchpoints. It empowers brands with actionable intelligence, 

enabling personalized campaigns that drive growth and engagement. 


